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CLOSET HOURS CRITIQUES – OCTOBER 8, 2020 

[SHANTELL – IG CAPTIONS] 
 
Great job on the writing. For social media posts, you always want to include an 
engaging intro/one liner and remember that the job of the caption is to sell the click 
… so don’t make the caption work too hard by adding too many details.  
 
NOTE: You can’t use “wack the buy button” in your copy in the same way that I 
use it … that’s too close to my registered trademark. 
 
ORIGINAL #1 
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Pssst, get over here … I have a little secret for hair + beauty brands that sell 
products. Listen, business coaches are quick to tell hair and beauty brands that you 
need to focus on sales and scaling your company… 
 
But hardly any of them ever focus on hair + beauty brands that sell physical 
products.   
  
Sooo, after spending hours on hours on hours creating content and selling your 
items at pop-up events, beauty expos, and on Etsy, Shopify and even Amazon, 
you’re still watching OTHER brands blow up while you sit at square one. 
 
WHYYYY?  
  
Because they figured out how to market to their “optimal customers.” These are 
people who _______.   
 
Now, just imagine if you could somehow, some way figure out how to speak your 
people’s language and become so in tune with their needs that you’re practically 
giving them what they want … before they even realize they want it.  
 
Imagine the customers you’d help and the sales you’d make. Wanna find out how 
to do it? I have a no-bull$hit system that will help you do all of that. Oh, and you 
can get your hands on it for less than the cost of a _________. Click the link in my 
bio now. 
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ORIGINAL #2 
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Get people excited with your intro … The streets are talking about the Optimal 
Customer Challenge …. (will you be the next brand we feature as one of our 
superstars?) 
 
ADD REVIEWS 
 
Now, the only question left to ask is: Will you be the next brand we feature as one 
of our superstars? YES?! Well, you must register first. Hit the link in our bio to get 
in for a price soooo low, you gotta click to see it.  
 
ADD A SHORTER PS. 
 
 
ORIGINAL #2 
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Alright, so I’ve been getting a ton of questions, “Why are you offering the Optimal 
Customer Challenge” at such a low price, Queen?” 
 
My answer? Because I’m tired of seeing more beauty and hair brand struggle 
versus success. Period.  
 
Now, during the challenge you’ll find out how to: 
 
[ADD BENEFITS] 
 
Look, I have just a few more spots left, so if you want to end 2020 with a stack of 
sales and happy customer receipts, I encourage you to run to the link in my bio and 
claim your spot. BUT, if more sales and serving more people really is NOT on 
your to-do list, I get it. Keep doing what you’re doing. Everybody else, hit up the 
link in my bio now. 
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[EVELYN – WEBSITE COPY EXCERPT] 
 
Arrange the words by thinking about what the reader will care about and then use 
everything about you to back up that thing they care most about.  
 
For example, I wouldn’t start a story with I grew up in Akron, Ohio because I 
haven’t given the reader to care about that. But if I say,  
 
I started writing when I was 4 years old as a way to escape the horrors I 
experienced growing up as a little girl in Akron, Ohio. See the difference? 
 
So, a piece of your rework goes like this: 
 
My passion for mental, emotional, physical and spiritual health stems from the 
childhood wounds and ancestral trauma I’ve experienced growing up in Vietnam. 
Now, even though my family owned several businesses and entrepreneurship was 
in my bloodline, they lost everything during the communist takeover, leaving 
future generations like mine to build our own wealth from the ground up.  
 
You see, after the Vietnam War, my family fled to Canada, where I was later born, 
making me a first-generation Asian-Canadian. From there, we made the terrifying 
yet rewarding move to Los Angeles, where I got a firsthand taste of 
entrepreneurship when my mom opened a day spa in our basement. That was in 
2008. By 2015, I’d jumped off the sidelines and started a personal training 
business, which evolved into online coaching just 2 years later.  
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[PRECIOUS – FB AD] 
https://www.helpmewithmyhair.com/tooblessedtostressmasterclass 
 

 
 
 
Facebook is strict about making claims in ads, so I’m not sure your existing copy 
will get approved. We talked about this is the group, you want to focus on yourself 
or a client – not “you.” 
 
So, ad could go something like: 
 
OMG, my hair is falling out! I remember the day like it was yesterday. There I was 
watching clumps of hair fall to the floor and I had no way of stopping it. But now I 
do.  
 
That’s because I figured out what was going on with my body so I could pinpoint 
the actual cause AND then I put together a natural remedy to grow back my hair 
and stop it from falling out again.  
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Want to find out how I did it? I’ll tell you all about it during my upcoming 
Masterclass. Tap [LEARN MORE] to claim your spot (it’s FREE.) 
 
NEWSFEED DESCRIPTION 
 
YES, hair loss is devastating but it doesn’t have to be permanent. Register for my 
Masterclass now. 
 
PRODUCT DESCRIPTION HEADLINE 
 
When you’re coming up with headlines, you have to think about and write down 
what the audience wants, knows and understands. For you, do they know 
autoimmune is the problem? How much of the tech stuff do they understand and 
what do they want? 
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[KASANDRA – ABOUT PAGE] 
https://bebougie.com/pages/about 
 
Engaging About Pages carry a back and forth discussion with the reader, starting 
with identifying the reader’s pain. Please reference the About Page framework.  
 
The back and forth convo is missing here.  
 
Pain Story 
Intro of Be Bougie as the Solution 
Meet the Bougie Women Behind the Brand 
Call to Action to shop 
 
[KASANDRA – PHILANTHROPY PAGE] 
https://bebougie.com/pages/philanthropy 
 
There are some confusing perspectives on this page. You, us, we them … be 
consistent and clear.  
 
Suggestion for page map: 
 
Intro  
 
Before we go any further, we want you to know that girls … 
 
And that’s precisely what we’re here to make happen for girls around the world.  
 
What philanthropy means to you and why it’s important. 
 
What you look for in partners and how organizations can apply. 
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If you keep the FAQs, label it so the readers know you’re switching to a new 
section: Commonly Asked Questions About How We Choose Organizations to 
Support 
 
[TAMARA – FB AD] 
 

 
 
You can’t make unsubstantiated claims about your offers helping people with 
health, weight loss, skin, beauty …  
 
With ads like these, you have to switch the perspective to yourself or to a client. 
Here’s an excerpt of the needed changes: 
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Trying to balance the stress of 2 kids, work, a personal life – all without giving into 
the temptation of snacks that seem to call out my name every time something goes 
wrong is HARD. For real. And then add in crazy-strict diets … it’s almost 
unbearable. And it was until … 
 
I got smart and created the “happy weight loss” method I’m now using inside my 
Blood, Sweat and Macros program. With it, I can enjoy the foods I love, satisfy my 
cravings and still lose weight (with my sanity and peace of mind intact).  
 
Want the 411?  
 
INSTAGRAM 
 
Looks good! 
 
[EBONYE – LANDING PAGE] 
https://infiniteroigroup.kartra.com/page/65g73 
 
Check out the sales page template. You did a great job talking to your audience but 
a few things are missing: 
 
Benefits-focused headline: This anchors your page and tells people what they’re 
about to get, do … For example, I had no idea this was for an event until I hit 
almost the last word.  
 
At $1,000, you’ll need to tell people what to expect and how what they’re getting 
will yield 10X the cost of the class. 
 
You need: 
 
Headline 
Promise Subhead 
Pain Story 
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Offer  
What You Get 
Why Now 
Street Cred 
 
[BRIT – SOCIAL MEDIA POSTS] 
 
Great job on these, Brit. You can stop using the dots with this: 
https://apps4lifehost.com/Instagram/CaptionMaker.html 
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[ALICIA – SALES PAGE] 
  
HEADLINE 
 
Use your audience’s words, not yours. How does your audience describe this pain 
of sending out random resumes with no results? 
 
PAIN 
 
Good job here. Remove the ready sentence? It’s out of place. You can place the 
first button under your revised subheading. 
 
Start the body copy with I’m guessing … 
 
OFFER 
 
Be sure to give enough details to showcase the value of the investment. Showing 
that the value exceeds the cost is going to require more than a few one-line bullets 
to close the sale.  
 
WHAT YOU GET 
 
Good, just include more details on expectations, timeline, how the content will be 
delivered (live, video) and all the pertinent questions you’d ask before enrolling in 
a program. 
 
TESTIMONIALS 
 
STREET CRED 
 
Good here. Make sure you proofread it.  
 
 
 



 

15 
 

 
 
 
 
 
 
 
 

[ALICIA – LANDING PAGE] 
 
Tell me WHY I need the Career Kit and how it will benefit me. Outline the pain of 
WHY they haven’t been able to find their dream career on their own. And then go 
into the bullets.  
 
Also, we’ll need you to explain what’s inside the downloadable resources. You 
give bullets but you don’t connect the dots between those bullets and the 2 
downloadable resources.  
 
Go back and look at the Landing Page template for flow.  
 
 
 
 
 
 
 
 
 
 
 
 
 
  


